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MASTER OF COMMERCE (Choice Based Credit System)
DEPARTMENT OF COMMERCE, NAYAGARH AUTONOMOUS COLLEGE, NAYAGARH,
AFFILIATED TO UTKAL UNIVERSITY

Semester-|
Code Course Marks | Credit | Categor
Name y
MCC-101 | Management Concepts and Practices |100 4 A
MCC-102 | Statistics for Management 100 4 A
MCC-103 | Corporate Financial Accounting 100 4 A
MCC-104 | Financial Management 100 4 A
MCC-105 | Accounting for Managerial Decision 100 4 A
Making
MCC-106 | Risk and Insurance Management 100 4 A
Total 600 24
Semester-ll|
Code Course Marks | Credit | Categor
Name y
MCC-201 | Business Environment 100 4 A
MCC-202 | Organization Behavior 100 4 A
MCC-203 | Marketing Management 100 4 A
MCC-204 | Managerial Economics 100 4 A
MCC-205 | Small Business Management 100 4 A
MCC-206 | Social Survey and Research Methodology 100 4 A/C/D
Total 600 24

Category: A- Core, C- Open to Allied subjects, D- Open to All
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Semester-lll

Code Course Name Marks Credit Categor
y
MCC-301 | Project Report (Report -100, 200 8 A
Presentation and Vive voce -100)
MCC-302 Strategic Management 100 4
MCC-303 | Financial Institutions and Markets 100 4
MCC-304 | Economic Analysis for Decision 100 4
Making
Any ONE group from the following
(A)Accounting
MCEA-309 | Advanced Accounting 100 4 B/C
MCEA-310 | Corporate Tax 100 4 B/C
MCEA-311 | planning 100 4 B/C
Advanced Auditing
(B)Finance
MCEB- Merchant Banking & Financial 100 4 B/
312 Services International Finance 100 4 C
MCEB- Security Analysis 100 4 B/
313 C
MCEB- B/
314 C
(C)Marketing
MCEC- Services marketing 100 4 B/C
315
MCEC- Retail Management 100 4 B/C
316
MCEC- Customer Relationship 100 4 B/C
317
Management
(D)International Business
MCED- International Business 100 4 B/C
318
MCED- International Finance 100 4 B/C
319
MCED- Global Risk Management 100 4 B/C
320
(E) Entrepreneurship
MCEE- Entrepreneurship in MSMEs 100 |4 B/
321 Project Appraisal & 100 |4 C
MCEE- Implementation Accounting & 100 |4 B/
322 Finance for small C
MCEE- Entrepreneurs B/
323 C
Category: A- Core, B- Elective, C-Open to Allied Subjects, D-Open to All

Nayagarh Autonomous College, Nayagarh (Odisha) affiliated to Utkal University, Vani Vihar,




Semester-1V

Code Course Marks | Credit Categor
Name y

MCC-401 | Corporate Governance & Business Ethics| 100 4
MCC-402 | Management of Financial Institutions 100 4

Any ONE group from the following

(A)Accounting
MCEA- International Accounting 100 4 B/
409 Accounting Standards & 100 4 C
MCEA- Corporate Reporting 100 4 B/
410 Accounting for NPOs C
MCEA- B/
411 C

(B)Finance
MCEB- Portfolio Management 100 4 B/C
412 Risk Management & Derivatives 100 4 B/C
MCEB- Financial Regulations 100 4 B/C
413
MCEB-
414

(C)Marketing
MCEC- Product Planning & Sales Force Mgt. 100 4 B/C
415
MCEC- International Marketing 100 4 B/C
416
MCEC- Product & Brand Management 100 4 B/C
417

(D)International Business
MCED- International Accounting 100 4 B/
418 International Marketing 100 4 C
MCED- International Financial Services 100 4 B/
419 C
MCED- B/
420 C

(E) Entrepreneurship
MCEE- Entrepreneurship : Innovation & Strategy 100 4 B/
421 Statistics for Business Decision Making 100 4 C
MCEE- Entrepreneurship & Information 100 4 B/
422 Technology C
MCEE- B/
423 C

Category: A- Core, B- Elective, C-Open to Allied Subjects, D-Open to All
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Audit Courses
i) Management of Personal Finances
ii) Capital Market Instruments
iii) Financial Inclusion
iv) Accounting for small Business organizations
v) Personal Taxation & Planning

(Credit will be assigned if the student opts to go through the
examination process. But it will not be considered for CGPA)
(Cumulative Grade Points Average)

Evaluation: End Term: 70 Marks

Unit Test and Quiz: 20 Marks, Assignment and Presentation: 10
Marks

Project Report: Thesis: 100 marks, Presentation & Viva-Voce: 100 marks
Minimum Total Marks= 2500
Minimum Credit Points: Core 76 + Elective 24 = 100
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FIRST SEMESTER

McC - 101. NANAGENMENTCONCEPTSIANDIBRAGRTICES (Credit - 4)

Objective

To familiarize the students with the developments of management
principles and practices.

Course Inputs

References:

1. Rabbins, “Management”, Pearsons Education, New Delhi.

2. Koontz & Weihrich, “Essentials of Management “-McGraw Hill

Gibson JL etal: Organisations, Behaviour, Structure and Process-
McGraw Hill

Rao & Narayana ; Principle & Practice of Management — Konark Publishing
Stoner & Freeman : Management-PHI

Prasad L.M. : Principles & Practice of Management — Sultan Chand.
Prasad Manmohan,” Management : Concepts and Practices, Himalayan.
Terry, George R,” Principles of Management”, Richard D Irwin.
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MCC - 102. STATISTICS FOR MANAGEMENT (Credit - 4)

Objective

The objective of this course is to make the students learn the
application of statistical tools and techniques for decision making.

Course Inputs

il
i

References:
1. Levin, Richards I, and David S Rubin: Statistics of Management, Pearson Education, Delhi.
2. Lawrence B. Morse: Statistics for Business & Economics. Harper Collins, NY.
3. Watsnam Terry J. and Keith Parramor: Quantitative Methods in Finance,

International Thompson Business Press.

Hien, L.W: Quantitative Approach to Managerial Decisions, Pearson Education, Delhi.
Gupta, S.P.; Statistical Methods, Sultian Chand, Delhi.

Sharma, Anand; Quantitative Techniques for Decision Making, Himalaya Publishing House.
Arora P.H., Sumeet etc.; Comprehensive Statistical Methods, S. Chand.

Anderson, Sweener, Williams, Statistics for Business and Economics, Thompson.

Agarwal, D.R.; Quantitative Methods, Urinda Publication.
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10. Heinz Kohler: Statistics for Business & Economics, Harper Collins, New Delhi.
11. Hooda, R.P: Statistics for Business and Economics, Macmillan, New Delhi.
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MCC - 103 CORPORATE FINANCIAL ACCOUNTING (Credit - 4)
Objective
The objective of this course is to expose students to advanced
accounting issues and practices such as maintenance of company

accounts, valuation of goodwill and shares, and handling accounting
adjustments.

Course Inputs

| |
il

References:

1. Beams, F.A.: Advanced Accounting, Pearson Education, New Delhi.

2. Dearden, J. and S. K Bhattacharya: Accounting for Management, Vikas,
New Delhi.

3. Engler, C., L.A. Bemstein. And K.R L Lambet: Advanced Accounting,
Irwin, Chicago.

4. Fischer, P.M., W.J Taylor and J.A Leer: Advanced Accounting, South-
Western, Ohio.

5. Gupta, R.L: Advanced Financial Accounting, S. Chand & Co., New Delhi.

6. Horngreen,” Introduction to Financial Accounting:, Pearson Education,
New Delhi.

7. Keiso D.E. and J.J Weygandt: Intermediate Acounting, John Wiely and
Sons, NY.

8. Maheshwaari, S.N: Advanced Accountancy- Vol. I, Vikas Publishing
House, New Delhi.

9. Monga, J.R: Advanced Financial Accounting, Mayoor Paperbacks, Noida.

10. Tulsian, P.C.: Financial Accounting, Pearson Education, New Delhi.

11. Neigs, R.F: Financial Accounting, Tata McGraw Hill, New Delhi.

12. Shukla, M.C. and T.S. Grewal: Advanced Accountancy, Sultan Chand &
Co., New Delhi.

13. Warren, C.S. and P.E Fess: Principles of Financial and Managerial
Accounting, South-Western, Ohio.
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MCC - 104 FINANCIAL MANAGEMENT (Credit — 4)
Objective

The objective of this course is to enable the students to understand the
fundamentals of financial management in the context of a corporate entity.
It attempts to acquaint them with different dimensions of financial
management with a focus on the application of the relevant tools and
techniques of financial decision-making aimed at shareholder’s wealth
maximization.

Course Inputs

References:

1. Bhattacharya,H.,”"WorkingCapitalManagement:StrateglesandTechniques”.Pear
son Education, Delhi.

2. Brealey, Richard A and Steward C.Myers: Corporate Finance, McGraw Hill.,
Int.ED, New York.
Chanda, Prasanna:Financial Management, Tata Mc Graw Hill, Delhi,
Pandey, I.M: Finanncial Management, Vikas Publishing House, Delhi.
Van Home, J.C.and J.M.Wachowicz Jr.: Fundamentals of Financial
Management, Pearson Education, New Delhi.
Van Home, James C, “Financial Management and Policy” Pearson Education, New Delhi.
Pinches, George E:Essentials of Financial Management; Harper and Row, New York.
Khan MY, Jain PK:Financial Management; Tata Mc Graw Hill, New Delhi.
Archer, Stephen H., Choate G Marc, R.George; Financial Management; John Wiley, NY.
0. Block, Stanley B.Geoffrey A Hilt; Foundations of Financial Management;

Richard D. Irwin, Homewood,lllinois.
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MCC - 105 ACCOUNTING FOR MANAGERIAL DECISION MAKING

(Credit — 4)

Objective
The objective of this course is to acquaint students with the accounting
concepts, tools and techniques for managerial decisions.

Course Inputs

References:

1. Homgren Charies T. George Foster and Srikanta M. Dattar: Cost Accounting: A
Manegerial Emphasis, Pearson.

2. Banerjee, B.Cost Accounting. PHI

3. Jawahar Lal, Cost Accounting, Tata McGraw

4. Homgren, C.T.Gary L.Sundem and William O. Stratton: Introduction to Management
Accounting, Pearson

5. Khan, M.Y., and Jain, P.K., Cost Accounting, Tata McGraw

6. Maheswari, S.N., Principles of Cost Accounting, Sultan Chand

7. Lall, B.M., and I.C, jain; Cost Accounting Principles and Practice, PHI

8. Pandey, I.M, Management Accounting, Vani

9. Kaplan, Management Accounting , PHI.

10. Kishore, R.M., Cost and Management Accounting, Taxman

11. Druty, C., Management and Cost Accounting. Thomsom.

12. Shukla, Grewal & Gupta, Cost Accounting, S. Chand.
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MCC - 106

(Credit — 4)

Objective
The course aims at developing necessary skills for applying the principles
of financial analysis to management of funds by commercial banks and

the insurance sector.

Course Inputs

References:

1. Arif, “Theory and Practice of Insurance” Educational Book House.

2. Sharma R.S., “Insurance Principles and Practice” Vora, Delhi.

3. Greene and Trieschemann, “Risk Insurance”, south Western
Publishing Co.

4. Grieder and Beadies, “Principles of Insurance”

5. Mishra M.N. “Insurance priniciples & Parctice”, S.Chand.

6. Palande, Shah & etc “Insurance in India” changing policies &

Emerging Opportunities, Response Books.

Study Material of Insurance Institute of India, Bombay.

Ganguly Anand “Insurance Act’, New Age International Publication.

Insurance Law Manual, Taxman, Delhi.

10 Holyake, “Insurance Management”, AITBS Publication.

11. Darfman, Introduction to Risk Management and Insurance.

© © N
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SECOND SEMESTER

Mcc - 201 BUSINESSIENVIRONMENT (Credit - 4)

Objective
The Course develops ability to understand and scan business
environment analysis opportunity and take decisions under uncertainty.

Course Inputs

il
)l

OPTIONAL: Trade Block & Business Centres

EEC, NAFTA, ASEAN, SFTA, SAARC
References:

Adhikary, M; Economic Environment of Business, Sultan Chand & Sons, New Delhi
Ahluwalia, 1.J: Industrial Growth in India, Oxford University Press, Delhi.

Alagh, Yoginder K: Indian Development Planning and Policy, Vikas Pub. New Delhi
Aswathappa, K: Legal Environment of Business, Himalaya Publication, Delhi
Chakravarty, S: Development Planning, Oxford University Press, Delhi.

Ghosh, Blswanath: Economic Environment of Business, Vikas Pub. New Delhi.
Gouvt. of India: Economis Survey, Various Issues.

Raj Agrawal and Parag Diwan, Business Environment; Excel Books, New Delhi.
Ramaswamy, V.S. and Nama Kumari; Strategic Planning for Corporate Success,
Macmillan New Delhi

10. Sengupta. N.K: Government and Business in India, Vikas Publication, New Delhi.
11. Daniels “International Business, Environment and Operations”, Pearson Education, Delhi.

©CoNoOR~ELNE
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MCC - 202 ORGANISATION BEHAVIOUR (Credit — 4)
Objective

The objective of this course is to help students understand the
conceptual framework of Interpersonal and organizational Behaviour.

Course Inputs

References:

1. Robbins, Stephen P. and Mary Coulter; Management, Pearson Education, Delhi.

2. Grifin, Ricky W; Organisational Behaviour, Houghton Mifflin Co. Boston.

3. Robbins, Stephen P: Organisatinal Behaviour, Pearson Education, Delhi.

4. Hellreigel, Don, John W. Slocum, JR., and Richard W. Woodman: Organisational Behaviour;
South Western College Publishing,Ohio. Utillsing Human Resources, Prentice Hall, New Delhi.

5. Hersey, Paul, Kanneth H. Blanched and Dewey E.Johnson; Management of Organisational
Behaviour; Utilisaing Human Resources, Prentice Hall, New Delhi.

6. Ivancevich; John and Michael T. Matheson: Organisational Behaviour and Management,
Business Publication Inc. Texas.

7. Koontz, Harold, Cyrill O'Donnell and Heinz Weihrich; Essentials of Management. Tata
McGraw=Hill, New Delhi.

8. Luthans, Fred; Organizational Behaviour, McGraw-Hill, New York.

9. Newstrom, John W, and Keith Davis; OrganiZational Behaviour; Human Behaviour at work,
Tata McGraw-Hill, New Delhi.
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MCC - 203 NIARKETINGIWANAGENVENT (Credit - 4)

Objective
The objective of this course is to facilitate understanding of the conceptual
framework of marketing and ita applications in decicion making under
various environmental constraints.

IN
IN

Reference:

Etzel, M.J, Marketing-Concepts and Cases, Tata McGraw Hill, New Delhi.

Keegan: Global Marketing Management, Pearsons, New Delhi.

Kotler Philip and Armstrong Gary; Principles of Marketing, Pearsons, New Delhi, 2006
Kotler, P.: Marketing Management, Pearsons, New Delhi.

Kumar: Marketing & Branding,Pearsons, New Delhi.

Majumdar, Ramanuj : Product Management in India, Prentice : fall, New Delhi

Mathur; Stragic Marketing Management, McMillan.

Motr : Marketing of Higher Technology Products and Innovations, Pearsons, New Delhi
Perreault, W.D. and Mc Carthy, E.J: Basic Marketing, Tata McGraw Hill, 2007. New Delhi
10. Ramaswamy, Namkumari : Marketing Management, McMillan, New Delhi.

11. Ramaswamy, Namkumari : Marketing Management, McMillan, Calcutta.

12. Saxena, R: Case Studies in Marketing, The Indian Context. PH, New Delhi.

13. Srinivasan: Case Studies in Marketing, Prentice Hall of India, New Delhi.

14. Stanton, William: Fundamental of Marketing; Tata Mc Graw Hill Publication, New Delhi.
15. Mc Carthy; Marketing Management, Tata-Mc Graw Hill, New Delhi

16. Karunakaran K — Marketing Management, Himalaya Publishing House, New Delhi.

©OoNOOR~WNE
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MCC - 204 MANAGERIAL ECONOMICS (Credit - 4)

Objective

This course develops managerial perspective to economic
fundamentals as aids to decision making under given environment.

Course Inputs

References:

1. Craig Peterson. H.Cris Lewis, W.:Managerial Economics, Pearson
Education, Delhi.

2. Mehta P.L.Managerial Economics Analysis, Problems and cases, sultan
Chand and Sons.

3. Mukherjee Sampat: Business and Managerial Economics. New Central
Book Agency, Calcutta.

4. Baumol W. J., : Economic Theory and Operations Analysis, Prentice Hall
of India LTD.

5. Johnson J; Economic Methods, New York, McGraw Hill.

6. Reddy, P.N. & Appannaiah, H.R., Essential Managerial Economics.
Himalaya Publishing House.

7. Joal Dean: managerial Economics, PHI, New Delhi.

8. Case, “Priniciples of Economics”, Pearson Education, Delhi.

Nayagarh Autonomous College, Nayagarh (Odisha) affiliated to Utkal University, Vani Vihar,



MCC - 205 SMALL BUSINESS MANGEMENT & PROJECT APPRAISAL
(Credit — 4)

Objective
The objective of the present course is to sensitize the student about then
role of SME sector in the economic development of the country. The
present course also include discussion on various functions of a small
scale units including tools and techniques of project preparation and
appraisal.

Course Inputs

References:

1. Dollinger, “Entrepreneurship-strategies and Resources”, Pearson
Education, Delhi.

2. Khamka, S.S “Entrepreneurship Development” S.Chand & Co

3. Cantillon, Richard “Entrepreneurship and Economic development” The
Free Press, New York.

4. Gupta, C.B. and Khamka S.S. “Entrepreneurship and Small Business
Management”, S chand & Sons, Delhi.

5. Gupta C.B, & Srinivasan N.P.”Entrepreneurship Development”, S. Chand
& Sons, Delhi.

6. Desal Vasant; “Dynamic of Entreprenial Development and Management,
Himalaya Publishing House

7. Deshpande, M.U,; “Entrepreneurship of small Scale Indusstries”, Deep
& Deep Publication New Delhi.

8. Shrama, R.A. : “Entreprenial Change in Indian History”, staling
Publisher, New Delhi.
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McC - 206 SOCIANSURVEVISIRESEARCHIVETHODONOGY  (Credit-4)

Objective
The Objective of this course is to acquaint students the concepts Social
Survey and Research. They will also be provided inputs research
methods, research methodology, process of research the process of
research the process of report writing.

Course Inputs

References:

1. Young. P.V.Sehrid, C.F.Scientific Social Survey and Research

2. Seltiz Claire, et: Research Methods in Social Relation, Hold, Tinchart &
Willton, New York.

3. Good and Halt, Methods in Social Research, McGraw Hill.

4. Kothari, C.R. Research Methodology Techniques, Wishwa Prakashan,
New Delhi.

5. Cooper and Schindler, Business Research Methods, MsGraw Hill.

6. Wilkinsor & Bhandarkar, Methodology of Research in Social Sciences,
Himalaya.

7. Paneerselvan R. Research Methodology, PHI.

8. Bajpal SR, research Methodology in Social Science.
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THIRD SEMESTER

MCC - 301 BROJECTHIREPORI (Credit -8)

Objective : The objective of this is to make a survey and prepare a report on
current issues.

MCC - 302 (Credit - 4)

Objective
The objective of this course is to enhance decision making abilities of
students in situation of uncertainty in a dynamic business environment.

1L |
i

References:

1. David, “Strategic Management”, Pearson Education, New Delhi.

2. Bhattachary, S.K. and N.Venkataramin; managing Business Enterprises; Strategies structures
and systems, Vikas Publishing House, New Delhi.

3. Budhiraja. S.B. and M.B. Athreya: Cases in strategic Management, Tata McGraw Hill, New Delhi.

4. Christensen, C.Roland, Kenneth R. Andrews, Joseph L. Bower, Rochard G. Hamermesh,
Michael E. Porter; Business Policy; Text and cases, Richard D. Irwin, Inc, Homewood.

5. Coulter, Mary K: Strategic Management in Action, Prentice Hall New Jersey.

6. David, Fred R: Strategic Management, Prentice Hall, New Jersey.

7. Glueck, William F. and Lawrence R. Jauch: Business Policy and Strategic Management,
McGraw Hill, International Edition.

8. H.lgor, Ansoff: Implanting Strategic Management, Prentice Hall, New Jorsey.
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9. Kazml, Azhar: Business Policy and Strategic Management, Tata McGraw Hill, Delhi.
10. Srinivasan : Strategic Management — The India Context-PHI.

Nayagarh Autonomous College, Nayagarh (Odisha) affiliated to Utkal University, Vani Vihar,



Mcc- 303  FINANCIANINSTIRUTIONSIANDIVARKETS (Credit - 4)
Objective
This course aims at providing students with an understanding of the
structure, organization and working of financial markets and Institutions

in India.

Course Inputs

1]
U]

Reference:
1. Avdhant: Investment and Securities Markets in India, Himalaya Publication, Delhi.
2. Bhole, L.M. : Financial Markets and institutions, Tata McGraw Hill, Delhi.
3. Ghosh, D.Banking Policy in India, Allied Publication, Delhi.
4. Khan, M.Y: India Financial System, Tata McGraw Hill, Delhi.
5. Varshney, P.n:India Financial System, Sultan Chand & Sons, New Delhi.
6. Srvastava R.M:Management of Indian Financial institution, Himalaya Publishing House, Mumbai.
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7.  Verma JC: Guide to Mutual Funds and Investment Portfolio, Bharat Publishing House, New Delhi.
8. Gorden and Natarajan,”Financial Markets and Services”. Himalayan Publishing House, N.Delhi.
9. Benton, E Gup, Financial Intermediations; An introduction’, Response books.
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McC- 304  ECONOMICANARYSISIFORIDECISIONIVIAKING (Credit - 4)
Objective

This course develops managerial perspective to economic
fundamentals as aids to decision making under given environment.

Course Inputs

References:

1. Cralg Peterson, H.Cris Lewis, W.:Managerial Economics, Pearson
Education, Delhi.

2. Joel Dean: Managerial Economics. PHI.

3. Agarwal A.N.:Indian Economy problems of Development and Planning,
New AGE International Pvt. Ltd., New Delhi.

4. Gupta G.S.:Macro Economic Theory and Application, Tata McGraw Hill
publishing Company Ltd. New Delhi.

5. McGulgn J.R.and Charies Moyer, Managerial Economics. The Drycon

Press, Hinadale

Michael Edgament:Macro Economics Theory and Policy, PHI Itd.

Ghosh Alok:Indian Economy, S.Chand & Co.

Greene,”Econometric Analysis”, Pearson Education, Delhi.

Sydsaeter “Mathematics for Economis Analys”. Pearson Education, Delhi.

©oNO
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MCE - 305  BUSINESSICONNUNICATIONVANDISOERSKIEE (Credit - 4)

Objectives

The objectives of the paper is to enable students to:

e Appreciate the importance and need of soft skills in personal and
personal life

¢ build a repertoire of functional vocabulary and to move from the
lexical level to the syntactic level

e summon words, phrases relevant to the immediate
communication tasks in class as well as office

e comprehend the concept of communication

e learn the four basic communication skills — Listening, Speaking,
Reading and Writing

Course Inputs:

i
M

References :

1. Dignen, Flinders and Sweeney. English 365. Cambridge University Press

2. Goleman, Daniel. 1998. Working with Emotional Intelligence. Bantam Books. New York

3. Hall and Shepheard. The Anti-Grammar Grammar Book: Discovery Activities for Grammar
Teaching. Longman

4. Hewings, Martin. 1999. Advanced English Grammar: A Self-Study Reference and Practice
Book for South Asian Students. Reprint 2003. Cambridge University Press. New Delhi

5. Jayakaran. 2000. Everyone’s Guide to Effective Writing. 2 M Publishing International, Chennai.

6. Jones, Leo and Richard Alexander. 2003. New International Business English. Cambridge
University Press

7. Lewis, Norman. 1991. Word Power Made Easy. Pocket Books
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8. Monippally, Matthukutty. M. 2001. Business Communication Strategies. 11" Reprint. Tata
McGraw- Hill. New Delhi

9. Sasikumar.V and P.V. Dhamija. 1993. Spoken English: A Self-Learning Guide to Conversation
Practice. 34" Reprint. Tata McGraw-Hill. New Delhi

10. Swets, Paul. W. 1983. The Art of Talking So That People Will Listen: Getting Through to
Family, Friends and Business Associates. Prentice Hall Press. New York

11. windshuttle, Keith and Elizabeth Elliot.1999. Writing, Researching and Communicating:
Communication Skills for the Information Age. 3™ Reprint. Tata McGraw-Hill. Australia

MCE - 306  ENTREPRENEURSHIPIDEVERORMENT (Credit - 4)

Course Inputs

References:
1. S.S. Nadkarni-Developing new Entrepreneurs, EDII, Ahmadabad.
2. N.P.Singh- Entrepreneurs v/s Entrepreneurship Asian society for ED.
3. Desai Vasant —Dynamics of Entrepreneurial development &

management, HPH.

4. Khairka S.S. Entrepreneurial Development , S.Chand & Co, New Delhi.

5. Moharana Drant Desai- Entrepreneurship Development, RBSA
Publishers, Jaipur.

6. Paul Jose,Kumar N.Paul T.M. Entrepreneurship Development, HPH,
New Delhi.

7. Saini J.S. Rathore B.S. Entrepreneurship Theory & Practice.
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MCF - 307  NIANAGENMENTORPERSONAREINANGES (Credit - 3)

Objectives

The objective of this paper is to make the students familiar with the basics
of personal financial management, Personal Savings and Investment
Mans, retirement savings plan a computation of risk & return of personal
Investments.

Course Inputs:

References :-

1. Personal Finance by Jack R. Kapoor, Les R. Dlabay and Robert J.
Hugus, Tata McGraw —Hill Publishing Company Itd. New delhi.

2. Financial Education By Reserve Bank of India - rbi.org

3. Personal Finance Columns in the Economic Times, The Business
Lones and Financial Express Daily News Papers.

4. Information Bulletin of Post Offices, Banks , Mutual Funds,
Insurance Companies.

5. Internal Sources : BSE, NSE, SEBI, RBI, IRDA, MFI etc
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MCF - 308  CARNANMARKERINSTRUMENTS (Credit - 3)

Objective

To equip the students with an opportunity to understand the role of
Capital Market Instruments like Stock, Bond etc.

Course Inputs

References :

1. Financial Institutions and Markets — Bhole L. M.- TMH
2. Financial Markets — M. Y. Khan
3. Financial Derivatives — Dr. G. Kotreshwar
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MCEA - 309 ADVANCEDIACCOUNTING (Credit - 4)
Objective
The objective of the course is to expose the students to advanced
company account as well as specialized accounts for different types of

organization.

Course Inputs

il
|l

References:
1. Advanced Accounting — Vol. ILIII & IV R.L.Gupta & M.Radhswamy
(S.Chand)
2. Advanced Accounting — Arunanandan & Raman (Himalaya)
3. Advanced Accounting — Maheswari & Maheswari (Vikash)
4. Practice in Accountancy — Basu and Das (Rabindra Library)
5. Fundamentals of Advanced Accounts-Vol. Il- Francis Xavier (TMH)
6. Advanced Accounting — Vol Il, Hanif & Mukherjee (Tata McGraw Hill)

Nayagarh Autonomous College, Nayagarh (Odisha) affiliated to Utkal University, Vani Vihar,



MCEA - 310 CORPORATENAXIPEANNING (Credit - 4)

Objective
To provide a conceptual idea about the various provisions of the Income

Tax Act. Related to the corporate sector and study the implications of
these provisions on the tax planning of the companies.

Course Inputs

References:

1. R.N.Lakhotia and Subash Lakhotia,” Tax planning for non-
resident Indians”, Vision books (P) Itd.

2. R.N.Lakhotia, “Corporate Tax Planning”, “Vision books (P) Itd.

3. Singhania, V.K.Direct Taxes: Law and Practic, Taxman’s
Publication, Delhi.

4. Bhagabati Prasad,”Direct Tax Laws & Practices”.
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MCEB - 311 AOVENCEVAUGIGRG (Credit - 4)

Objectives
To gain expert knowledge of current audit practices and procedure and
apply them in auditing engagements.

Course Inputs

References —
1) Saxena R. G.- Principles and Practice of Auditing, Himalaya Publishing

House

2) Gupta Kamal — Contemporary Auditing — Tata McGraw Books

3) Emite Woset et al — Advanced Auditoring and Investigation-McDonald &
Evans, UK

4) Emile Woolf — Auditoring Today- Prentice Hall

Nayagarh Autonomous College, Nayagarh (Odisha) affiliated to Utkal University, Vani Vihar,



MCEB - 312 NiSichantBankingianaiFNanCIalSSISEs (Credit - 4)
Objective

To know conceptual, functional, and regulatory aspects of India
Capital Market and Merchant Banking activities.

Course Inputs

I

References:

1. Fabozi. F.J.,”Capital Market”, prentice Hall of India, New Delhi.

2. Femando, A.C., “Indian Financial System”, Pearson education,
New Delhi.

3. Mishkin, Eakins., Financial Markets & Institutions”, Pearson”,
Pearson education, New Delhi.

4, Fabozl. F.J.,”Foundations of Financial Markets
and Institutions”.pearson education, New Delhi.

6. Srivastava, R.M., and Nigam, D. “management of Indian Financial
institutions”, Himalayan Publishing House, New Delhi.

7. Pathak, “Indian Financial System”, Pearson education, New Delhi.

Desai, “Merchant Banking”, Himalayan Publishing House, New Delhi

9. Abdhani, V.,”Marketing of Financial Service”, Himalayan
Publishing House, New Delhi.

10. Machraju,”Merchant Banking and Financial Services,” Willey
Eastern Publication, New Delhi.

11. Indian Institute of Bankers, “Merchant Banking”, Mac millan, New
Delhi,

12. Ravichandran K. — Merchant Banking- Financial Services —
Himalaya Publishing House, New Delhi.
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MCEB - 313 INTERNATIONAL FINANCE (Credit - 4)

Objective
To provide a theoretical and practical understanding of the issues involved
in international finance from the perspective of a company engaged in
international trading.

Course Inputs

References:

1. 1AN.H.Glddy “Global Financial Markets” (AITBS Publishers and
Distributors (1997) New Delhi).

2. P.G. Apte “International Financial Management” (Tata McGraw
Hill, New Delhi, 1995).

3. Solink B.H.”International Investment” (Addisonnwesley
publishing Co. Rending Mass).

4. Rajaram S.”Forex Guide to Traders and Bankers” (R.Rajaram
Madras).

5. Alan, C.Shapiro,”Multinational Financial Management” IAllyn and
Bacon Inc,Boston).

6. Jain, Peyrand & Yadav” International Financial Management”
(McMillan India Ltd.)
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MCEB - 314

(Credit - 4)

Course Inputs

References-

1. Avadhani V.A. “Securities Analysis & Portfolio Management”,
Himalaya Publishing House, Mumbai.

2. Singhi Preeti, “Investment Management”, Himalaya Publishing
House, Mumbai.

3. Sudhindra Bhat, “Securities Analysis & Portfolio Management”, Excel
Books, Mumbai.

4. Prasanna Chandra, “Investment Analysis and Portfolio Management”,
Tata McGraw Hill, India.

5. Fischer Jordan, “Securities Analysis & Portfolio Management”, Pearson

6. Avadhani V.A. “Investment Management’, Himalaya Publishing House, .

Nayagarh Autonomous College, Nayagarh (Odisha) affiliated to Utkal University, Vani Vihar,



MCEC - 315 SERVICESIMARKETING (Credit - 4)
Objective
The objective of this paper is to get the students conceptually clarified and
getting them being acquainted with applications of the marketing concepts

and strategies to services.

Course Inputs

References:

Lovelock, C., “Services Marketing, Pearson Education Inc, New Delhi,

Zethimal, V.A., and Bitner, M.J., “Services Marketing “. Tata MacGraw Hill, New Delhi.
Shajahan, S., “Services Marketing”, Himalayan Publishing House, New Delhi.

Rao, R., “Services Marketing”, Pearson Education Inc, New Delhi.

Jha, S.M., “Services Marketing”, Himalayan Publishing House, New Delhi.

Shanker, Ravi. “Services Marketing “, Excell Book, New Delhi.

Apte,G., “Services Marketing”, Oxfoed Publication, New Delhi.

Dyche, Jill., “The CRM Hand Book”, Pearson Education Inc, New Delhi.

Mukharjee, Kaushik., “Customer Relationship Management”, PHI Publication, New Delhi.
Balaji, B., “Services Marketing and Management”, S.Chand & Company Ltd, New Delhi.
Mohamed, H.P., “CUSTOMER RELATIONSHIP MANAGEMENT”, Vikas

Publishing House, New Delhi.

. Jha, S.M., “SOCIAL MARKETING”, Himalayan Publishing House, New Delhi.
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MCEC - 316 RETAIL MANAGEMENT (Credit - 4)
Objective

The objective of this course is to facilitate understanding of the conceptual
framework of retail management and its applications in decision making
under various environmental constraints.

Course Inputs:

References:
Chitan Bajaj, Rajnish Tal, Nidhi Srivastava: Retail Management.
Michael Levy, Barton A Weitz, Tata Mc Graw Hill.
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0. J.R.Ogdon, D.T.Ogden, Biztantra Pub: Integrted Retail Management.
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MCEC - 317 CUSTOMERIREDATIONSHIPIANAGEVENT (Credit - 4)

Course Inputs

References:-

1. Anton Dr. Jone, Kalia Dr. Shalini Petouh off- Natalie |. “CRM: The
Bottamline to Optimizing your ROI”, Pearson Publication, New Delhi.

1. Mukherjee Kaushik, CRM- A Strategic Approach, PHI, New Delhi, 2007.

2. Dyche, Jill The CRM Handbook — “A Business Guide to CRM”. Pearson
Publication, New Delhi.

3. Mohamed, H. P. and Sagadevon, A.,"CRM — A step by step Approach”.
Vikash Publication, New Delhi.

4. Bhat, Govind K. “CRM”, Himalayan Publishing House, New Delhi.
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MCED - 318 [NTERNATIONABBUSINESS  (Credit - 4)

Objective
The objective of the course is to help students understand the

conceptual framework of international business and thereof make
financial decisions.

Course Inputs

References:

1. International Business- Daniels, Radebaugh & Sullivan, Pearson
Education

International Business- Rugman & Hodgetts, Pearson Education
International Business- Bennett, Pearson

International Business Environment- Cherunijam, Himalaya
International business- Sharan

Justin, P., International Businaess, PHI

Cherunillum, International Business, PHI.

Nogakown
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MCED - 319 [NFERNATIONANEINANGCE (Credit - 4)

Objective

To provide a theoretical and practical understanding of the issues involved
in international from the prospective of a company engaged in international
trading.

Course Inputs

References:

10.

11.

12.

13.
14.

. Apte ,p g: International Financial Management, Tata McGraw

Hill, New Delhi.

Buckley, Adrian; Multinational Finance , Prentice Hall, New Delhi.
Eitman D.K and A.l Stonehill, Eitman, Multinational Business
Cash Finance, Addition Wesley New York.

Sharan V., International Financial Management PHI, New Delhi.
Clark, E., International Finance, Thomspon.

Henning C.N.,W Piggot and W.H. scolt; International financial
Management , McGraw Hill, International Edition.

Levi, Maurice D; International Finance, McGraw Hill, International
Edition.

Rodriqufe R.M. and E.E. Carter: International Financial
management, Prentice Hall, International Edition.

Shaprio Alan C: Multinational Financial Management, Prentice
Hall, New Delhi.

Yadav S., P.K.Jain and Max P., foreign Exchange Markets,
Macmillan, New Delhi.

Zeneff D. and J Zwick: International Financial Management,
Prentice Hall, International Edition.

O, Connor DJ, Bueso At: International Dimensions of Financial
Management; Macmillan, New Delhi.

Plibeam Keith: International Finance: MacMillan Press, Hong Kong.
Melvin “International Money and Finance “Pearson, New Delhi.
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MCED - 320

Course In

i
il

PROJECT RISK'MANAGEMENT ~ (Credit - 4)

puts

Reference:

BoOoo~NoarwNE

Patel M. Bhavesh “ Project Management” Vikash Publishing

Kendrick Tom “Identifying & Managing Project Risk”, PHI

Koster Kathrin “ Interantional Project Management” Sage Publication.

Bary Bentor “Project Management and Leadership Skill”, The Fair mound Press.
Daniel Brandon “ Project Performance Measurement” John Wiley & Sons

Capels Thomas M. “Financially Focussed Project Management”, J. Ross.

Kevin R. Callahan “ Essentials of Strategic Project Management” John Wiley & Sons
Chapman Chris et. El. “ managing Project Risk & Uncertainly” John Wiley & Sons.
Cleland David “ Project Management: Strategic Design & Implementation”. TMH
Cooper Dale F et. el. “ Project risk Management Guidelines : Managing risk

in large Projects & Complex Procurements” John Wiley & Sons.
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MCED - 321 ENTREPRENEURSHIP IN'MSMES (Credit - 4)

Objective : The purpose of this paper is to prepare a ground where the
students view Entrepreneurship as a desirable and feasible career
option. In particular the paper seeks to build the necessary
competencies and motivation for a career in Entrepreneurship.

Course Inputs :

Nayagarh Autonomous College, Nayagarh (Odisha) affiliated to Utkal University, Vani Vihar,



References

1. Brandt, Steven C., The 10 Commandments for Building a Growth
Company, Third Edition, Macmillan Business Books, Delhi, 1977

2. Bhide, Amar V., The Origin and Evolution of New Business, Oxford
University Press, New York, 2000.

3. Dollinger M.J., ‘Entrepreneurship strategies and Resources’, 3rd edition,
Pearson Education, New Delhi 2006.

4. Desai, Vasant Dr. (2004) Management of small scale enterprises New
Delhi: Himalaya Publishing House,

5. Taneja, Gupta, Entrepreneur Development New Venture Creation,: 2nd ed.
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MCED - 322 EROJECTIAPPRAISANSHNPEEMENTATION (Credit - 4)

Objective
The objective of the course is to acquaint the students with the concepts,
tools and techniques as well as the methods of project planning and use
as the strategy in the financial management.

Course Inputs

References:
Narendra Singh: Project Management & Contract

Vasant Desai: Project Management

Bhavesh Patel : Project Management

Feasibility Studies, IDBI Manuals for the Preparation of
Industrial Project.

M owbdE

Nayagarh Autonomous College, Nayagarh (Odisha) affiliated to Utkal University, Vani Vihar,



MCED ~ 323 ACCOUNTING & FINANCE FOR SMALL ENTREPRENEURS

(Credit - 4)

References:

1. Maheshwari, S.N. (2001). Management Accounting and
Financial Control.Sultan Chand and Sons, New Delhi.

2. Bhattacharya, S.K. and Dearden, J. (1996). Accounting for
Management: Texts and Cases. Vikas Publishing, New Delhi.

3. Bhattacharya (2003). Financial Accounting for
Business Managers.Prentice Hall of India, New Delhi.

4. Pandey, .M. (2003).Finance: A Management Guide for
Managing Company Funds and Profits.Prentice Hall of India,
New Delhi.
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FOURTH SEMESTER
Mcc - 401 CORBORATEICOVERNANCEENBUSINESSIETHICS (Credit- 4)
Objective
The objective of the paper is to provide a theoretical understanding of the
issues involved in corporate governance and business ethics from the
perspective of a company manager engaged in welfare of the

stakeholders.

Course Inputs

Reference:

1. A.C.Femado - Corporate Governance, Pearson Education
2. L. P.Hartman — Business Ethics, Tata McGraw-Hill
3. B.H Agalgatti & S. Krishna — Business Ethics, Niraj

Nayagarh Autonomous College, Nayagarh (Odisha) affiliated to Utkal University, Vani Vihar,



McC - 402  NANACEMENTORFINANCIARINSTIRUTIONS (Credit - 4)
Objective
The objective of the present course is to provide a comprehensive
knowledge to the students about the role of financial institutions in the
economy and the way these institutions, specially the commercial banks

manage the asset and liabilities side of the balance sheet.

Course Inputs

i

References:

1. Srivastava R.M and Nigam Divya “Management of India Financial
Institution” Himalaya Publishing House>

2. Altman, Edward “Handbook of Financial Markets and Institutions “ Wiley
New York

3. Fabozzi, Frank J & Franco M.G” Financial Markets and Institutions”
Prentice Hall

4. Read, Edward W’ Commercial Bank Management” Harper and Row New York

5. Robicheck A.A Coleman A.B and Hempal G.H “Management of
Financial Institutions — Notes and Cases” Dryden Press

6. Grosse H.D “Management policies of Commercial Banks” Prentice Hall Inc

7. Roland, Robinson “Financial Institutions” Richard D Irwin Inc Homewood
lllinois

8. Bradley, S.P and Dnignt B.C “Management of Bank Portfolio” John
Wiley and Sons Inc

9. Cooper S.K & fraser D.R “The Financial Market Place” Adison — Wisley
Publishing Company

10. Levison Marc “Guide to Financial Markets” The Economists

11. Rose and fraser “ financial Institutions “ Business Publication Inc

12. Jadhav Narendra “Challenges to Indian Banking : Competition.
Globalisation and Financial Markets “ Mc Millan India

Nayagarh Autonomous College, Nayagarh (Odisha) affiliated to Utkal University, Vani Vihar,



MCE - 403 IT & BUSINESS APPLICATION (Credit - 4)
Objective
The objective of this course is to provide an understanding of computers,
computer operating system, and application of relevant software in

managerial decision making.

Course Inputs

References:

=

Diennes, shells S: Microsoft Office, Professional for windows
95, Instance reference, BPB Publication, Delhi

Mansfield, Ron: The Compact guide to Microsoft office, BPB
Publication , Delhi.

no
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MCE - 404  CORPORATE LEGAL FRAMEWORK (Credit - 4)
Objective

The objective of this course is to familiarize students with the relevant
provisions of various laws influencing business.

Course Inputs

References:

1. Avadhani V. A: SEBI Guidelines and Listing of Companies,
Himalaya Publishing House, Delhi

2. Indian Contract Act, 1872.

3. SEBI Act 1992, Nabhi Publication, Delnhi.

4. Securities (Contract and Regulation) Act, 1956.

5. Taxman’s Company Act, (Latest), V.S.Datey.

6. Taxman’s Masters Guide to Companies Act, 1998

7. Taxman’s Mercantile Law, (Latest).

8. The Companies Act, 1956.

9. The Negotiable Instruments Act, 1881.

10. Singh, Avtar, Law Relating to Monopol;ies, Restrictive and Unfair

Trade Practices, Eastern Book’ Co.
11. Bhandari ML: Guide to Company Law Procedure- Vols I, Il and
[II; Jain Book Agency, New Delhi.
12. Ramalya A; Guide to Companies Act; Wadhwa Publishing, Nagpur.
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MCE - 405 ~ CORPORATE RESTRUCTURING (Credit - 4)

REFERENCES-

1. Jha Nisikanta “Mergers, Acquisitions and Corporate
Restructuring” Himalayan Publishing House.

2. Weston. J.Fred & Weaver Samuel “Mergers and Acquisitions” Tata
McGraw Hill.

3. Boeh Kevin & Beamish Paul “Mergers and Acquisitions- Text and
Cases” Sage South Asia Edition.

4. Sudarsanam Sudi “Creating Value from Mergers and Acquisitions- The
Challengers” Pearson Education.

5. Weston J Fred, Siu Juan & Johnson Brian “Takeovers, Restructuring
and Corporate Governance” Pearson Education.

6. Chandrasekhar Krishnamurthy & Viswanath S.R “Mergers,
Acquisitions and Corporate Restructuring “Response Business Books.

7. Weston J Fred, Chung S Kwang & Hoag. E Susan “Mergers,
Restructuring and Corporate Control” Prentice Hall of India.

8. Das Bhagaban, & Rakshit “Corporate Restructuring” Himalayan
Publishing House.

9. Sundarsanam. P. S. “The essence of Mergers and Acquisitions”
Prentice Hall of India.

10. Shiva Ramu. S “Corporate Growth Through Mergers and Acquisitions”
Response Books.
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MCE - 406 WEALTH MANAGEMENT (Credit - 4)

Objectives

The objective of this paper is to make the students familiar with the basics
of personal financial management, Personal Savings and Investment
Mans, retirement savings plan a computation of risk & return of personal
Investments.

Course Inputs:

References :-

1. Personal Finance by Jack R. Kapoor, Les R. Dlabay and Robert J.
Hugus, Tata McGraw —Hill Publishing Company Itd. New delhi.

2. Financial Education By Reserve Bank of India - rbi.org

3. Personal Finance Columns in the Economic Times, The Business
Lones and Financial Express Daily News Papers.

4. Information Bulletin of Post Offices, Banks , Mutual Funds,
Insurance Companies.

5. Internal Sources : BSE, NSE, SEBI, RBI, IRDA, MFI etc
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MCE - 407

(Credit - 4)

REFERENCES-

1.

2
3
4.
5
6
7

Principles of Business Orgnisation Acharya Govekar A.R. Sheth and Co
Principles of Practice of Marketing Mamoria, Joshi Kitab Mahal
Regulated Markets W. R. Natu

Marketing Co-Operative Way G.S. Kamat Maharastra state Co-op Union
Future Trading and Control Ram Desai

Bombay Money Market H.T.Y.B.A Parekh

Commodity Marketing and P.L. Gadgil Shubhada Sarswat,Distributive

Trade Pune
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MCEA - 408 FINANCIAL
INCLUSION (Credit - 4)

References
1 Financial Education By Reserve Bank of India - rbi.org
2 Personal Finance Columns in the Economic Times, the
Business Lines and Financial Express Daily News Papers.
3. Information Bulletin of Post Offices, Banks, Mutual
Funds, Insurance Companies.
4. Internal Sources: BSE, NSE, SEBI, RBI, IRDA, MFI etc.
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MCEA - 409 INTERNATIONAL ACCOUNTING (Credit - 4)
Objective
To acquaint the students regarding the international dimensions of
accounting, foreign currency translation, transactional reporting and efforts

at harmonization.

Course Inputs

References:

1. Shirin Rathore; “International Accounting “ PHI

2. A.K. Basu; “International Accounting Harmonisation”
University of Calcutta.

3. B.Banerjee; “Contemporary Issues in Accounting Research “
IAA Research Foundation.

4. Meigs & Meigs ; “Accounting : The Basis for Business
Decisions” McGraw Hills.

5. Belverd e, Needles Jr. “ Financial Accounting”. Pub. Houghton
& Middlin.
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MCEA — 410 ACCOUNTING STANDARDS AND CORPORATE REPORTING

(Credit - 4)

Objective

To provide an understanding of the accounting standards of ASB and

IASB, and to study the corporate reporting practices in India.

Course Inputs

References:
1. N. Das gupta: Accounting Standards: Indian International, Sultan Chand
2. L.S.Porwal: Accounting Theory, Tata McGraw
3. S. Rathore: International Accounting, Tata McGraw
4. E.R.Brown Lee I, K.R.Ferris & M.E.Haskins: Corporate Financial
Reporting, Irwin
5. D.S.Rowat: Students’ Guide to Accounting Standards, Taxman
6. A.K.Basu (University of Calcutta): International Accounting Harmonisation.
7. Jawahar Lal: Corporate Financial Reporting, Taxman.
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MCEA — 411 ACCOUNTING FOR NPOs (Credit - 4)

Course Inputs

References:
1. Finance & Legal Handbook for NPOs — CA Manoj Fogla, FMSF, 2012.

2. Financial Accounting — Prof. Jawaharlal —Himalaya Publishing House
P Ltd
3. 2-Shankarnarayana-Financial Accounting.( Cengage Learning )
4. 3-Bruns-Financial Reporting and Management
Accounting(Cengage Learning )
5. 4-Stice-Financial Accounting reporting and analysis.(Cengage Learning )
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MCEB - 412 EORTEOBICINANACENVENT (Credit - 4)
Objective

The objective of this course is to help students understand various in
security analysis & portfolio management.

Course Inputs

fif

1. Amling; fundamentals of Investment Analysis, Pearson Education, Delhi

2. Bhalls: Investment Analysis, S.Chand & Co. Delhi.

3. Chandratre K.R.: Capital Issue, SEBI & Listing, Bharat Publishing House, New Delhi.

4. Clark James Fransis, Investment — analysis and management, McGraw Hill,
International Edition.

5. Donal e. fisher and Ronal J. Jorden: Security Analysi and Portfolio management.
PH. New Delhi.

6. Fabozzi Frank J: investment Management, Pearson Education, Delhi

7. Gupta L.C: Stock Exchange Trading in India; Society for Capital Market
Research and Development, Delhi .

8. Machi Raju, H.R: Merchant banking; Wiely eastern Ltd., New Delhi

9. Machi Raju, H.R.; Working of Stock Exchanges in India; Wiley eastern Ltd., New Delhi.

10. Sharpe Willam F., Gordon J Alexander and J.V.Bailly: Investments, Pearson

Education, Delhi
11. Sharpe William F: Portfolio Theory and Capital Markets; McGraw Hill, NY.
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MCEB - 413 RISK MANGMENT & DERIVATIVES (Credit - 4)

Objective

This course will familiarize the students in the application of various
tools and techniques of financial risk management.

Course Inputs

References:
John C.Hill : Options, Futures & other derivatives, Pearsons.

T.V. Somanathan, Derivatives, Tata McGraw Hill.

Redhead, Financial Derivatives, Prentice Hall.

Lasys Walter, Lexinton, Speculation, Hedge and Commodity
Price Forecasting.

Miller, H., Financial Innovation and Markets.

Hill J. and T. Schneelesis, Risk reduction and Potential of
Financial Futures.
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MCEB - 414 FINANCIABRECUNATORVIERAMEWORK  (Credit - 4)

Course Inputs

References

1. Tannan's 'Banking’, Law and Practice in India Banking
2. P.N. Varshney, Banking: Law and Practice
3. Justin Paul and Padmalatha Suresh: Management of
Banking and FinancialServices
4. All relevant and recent Bare Acts

5. Indian Institute of Bankers: Laws and Practices
relating to banking
6. All journals published by Indian Institute of Banking and Finance

Reserve Bank of India functions and working (latest edn.) R.B.I.
Monetary Economics for India, Dr. Narendra Jadhav
Central Banking for emerging market economies, A. Vasudevan
0. Monetary and financial sector reforms in India : A
central banker's perspective, Dr. Y.V. Reddy

11. Indian economy : Essays on money and finance,

Dr. C. Rangarajan.
12. Annual Report on Trend and Progress of Banking in India.

Reserve Bank of India Bulletin
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MCEC - 415 PRODUCT PLANNING AND SALES FORCE MANAGEMNT

(Credit - 4)

Objective
The objective of the course is to acquaint the students with the concepts,
tools and techniques as well as the methods of project planning and use

as the strategy in the financial management.

Course Inputs

References:
1. Narendra Singh: Project Management & Contract

2. Vasant Desai: Project Management
3. Bhavesh Patel : Project Management
4. Feasibility Studies, IDBI Manuals for the Preparation of Industrial Project.
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MCEC - 416 INTERNATIONAL MARKETING (Credit - 4)

Objective
The objective of this course is to expose students to the conceptual
framework of international marketing management.
Course Inputs

References:
Czinkota, M.R: International Marketing, Dryden Press, Boston.

Fayerweather, John: John: International Marketing, Prentice Hall, New Delhi.

Jain, S.C: International Marketing, CBS Publications, New Delhi.

Keegan, Warren J.; Global Marketing Management, Prentice Hall, New Delhi.
Onkvisit, Sak and John J. Shaw: International Marketing: Analysisand Strategy,
Prentice Hall, New Delhi.

Paliwoda, S.J (ed): International Marketing Reader, Routledge, Lodon.

Pallwoda, Stanley J.: The Essence of International Marketing, Prentice Hall, New Delhi
Sarathy, R and V Terpatra: International Marketing, Dryden Press. Boston.

Vasudeva P.K., International Marketing: Excel Books, New Delhi.
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10 Gerald Albaum and Edwin Duerr- International Marketing and Export Management, Pearsons
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Publication
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MCEC - 417 PRODUCT AND BRAND MANAGEMENT (Credit - 4)

References :-
1) Chunawalla, S. A., “ Product Management”, Himalaya Publishing

House, New Delhi.

2) Rao, K. Venugopal, “ Product and Brand Management- Text and Cases”,
Himalaya Publishing House, New Delhi

3) Sengupta, Subrato : “Brand Positioning”, Tata Mc Graw Hill Publishing
House, New Delhi.

4) Gupta S. L., “Brand Management- Text & Cases”, Himalaya Publishing,
New Delhi.

5) Chunawalla, S. A., “Compendium of Brand Management”, Himalaya
Publishing House, New Delhi
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MCED - 418 INTERNATIONAL ACCOUNTING (Credit - 4)
Objective
To acquaint the students regarding the international dimensions of
accounting, foreign currency translation, transactional reporting and efforts

at harmonization.

Course Inputs

Reference:

o

Shirin Rathore; “International Accounting” PHI

A.K.Basu; “International Accounting Harmonisation”
University of Calcutta.

B.Banerjeee; “Contemporary Issues in Accounting Research”
IAA Research Foundation.

Meigs & maigs; “Accounting: The Basis for Business
Decisions” McGraw Hills.

Belverd Needles Jr, “Financial Accounting”. Pub. Houghton &
Mifflin.
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MCED - 419 INTERNATIONAL MARKETING (Credit - 4)
Objective

The objective of this course is to expose students to the conceptual
framework of international marketing management.

Course Inputs

I
N

References:

Czinkota, M.R; International Marketing, Dryden Press, Boston.

Fayerweather, John: International Marketing, Prentice Hall, New Delhi.

Jain, S.C: International Marketing, CBS Publications, New Delhi.

Keegan, Warren J: Global Management, Prentice Hall, New Delhi.

Onkvisit, Sak and John J.Shaw: International Marketing: Analysisand Strategy,
Prentice Hall, New Delhi.

Paliwoda, S.J (ED) : International Marketing, Reader, Routledge, London.
Paliwoda, Stanley J.: The Essence of International Marketing, Prentice Hall, New Delhi.
Sarathy, R and V terpstra: International Marketing, Dryden Press, Boston.
Vsudeva P.K., International Marketing: Excel Books, New Delhi
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MCED - 420 INTERNATIONAL FINANCIAL SERVICES (Credit - 4)
Objectives
+ Tointroduce the field of international financial services to the students and provide
an in depth knowledge on various financial services
e To provide an understanding of global financial environment operations of business.

References:
1. Agarwala&Agarwala, Bulls Bears 7 the Mouse, Macmillan
2 Apte, P.G., International Financial Management, Tata McGraw Hill, 2006.
3. B.L.Mathur, Changing Profile of Financial Services, Bookman Associates
4. Dr.J. C. Verma, Credit Rating, Bharat Publication
5. Eitman, David K., Stonehill, Arthur, Moffet, Michael H., Multinational Business Finance, Pearson Education, 2007
6. 1. M. Pandey, Venture Capital — The Indian Experience, Prentice Hall India
7. J.C.Verma, Venture Capital Financing in India, Response Books
8 J. K. Dietrich, Financial Services and Financial Institutions, Prentice Hall India
9 Journal of Financial Services
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10. Journal of Investing
11. Journal of Structure Finance
12. Khan M.Y. Financial Services, Tata Mc Graw Hill
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MCED - 421 ENTREPRENEURSHIP : INNOVATION AND STRATEGY

(Credit - 4)

il

References :-
1. Nanda, S. K., Lenka T. K., (Ed) Entrepreneurship : Innovations and
Strategy, Himalaya Publishers.
2. Khanka, S. S., Entrepreneurial Development, S. Chand
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MCED - 422 STATISTICSIFORIBUSINESSIDECISIONIVAKING (Credit - 4)

Objective :

This course shall acquaint the students with the concepts and
techniques used in Statistics and enable them to apply this knowledge
in business decision- making.

References:

1.
2. Sharma J K, Business Statistics, Pearson Education
3.
4

Pillai R S N and Bagavathi, Statistics, S Chand and Co., New Delhi

Gupta S P, Statistics, S Chand & Company, New Delhi
Hooda R P, Statistics for Business and Economic, Macmillan.

Nayagarh Autonomous College, Nayagarh (Odisha) affiliated to Utkal University, Vani Vihar,



MCED - 423 ENTREPRENEURSHIP & INFORMATION TECHNOLOGY

(Credit - 4)

Objective
The objective of this course is to provide an understanding of computers,
computer operating system, and application of relevant software in

managerial decision making.

Course Inputs

References:

=

Diennes, shells S: Microsoft Office, Professional for windows
95, Instance reference, BPB Publication, Delhi

Mansfield, Ron: The Compact guide to Microsoft office, BPB
Publication ,Delhi.

N
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Objectives

The objective of this paper is to make the students familiar with the basics
of personal financial management, Personal Savings and Investment
Mans, retirement savings plan a computation of risk & return of personal
Investments.

Course Inputs:

References :-

5. Personal Finance by Jack R. Kapoor, Les R. Dlabay and Robert J.
Hugus, Tata McGraw —Hill Publishing Company Itd. New delhi.

6. Financial Education By Reserve Bank of India - rbi.org

7. Personal Finance Columns in the Economic Times, The Business
Lones and Financial Express Daily News Papers.

8. Information Bulletin of Post Offices, Banks , Mutual Funds,
Insurance Companies.

9. Internal Sources : BSE, NSE, SEBI, RBI, IRDA, MFI etc
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Objective

To equip the students with an opportunity to understand the role of
Capital Market Instruments like Stock, Bond etc.

Course Inputs

References :

1. Financial Institutions and Markets — Bhole L. M.- TMH
2. Financial Markets — M. Y. Khan
3. Financial Derivatives — Dr. G. Kotreshwar
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References
1. Financial Education By Reserve Bank of India - rbi.org
2. Personal Finance Columns in the Economic Times, the Business Lines and Financial
Express Daily News Papers.
3. Information Bulletin of Post Offices, Banks, Mutual Funds, Insurance Companies.

4. Internal Sources: BSE, NSE, SEBI, RBI, IRDA, MFI etc

Course. Inputs

References :
1. Finance & Legal Handbook for NPOs — CA Manoj Fogla, FMSF, 2012.

2. Financial Accounting — Prof. Jawaharlal —Himalaya Publishing House
P Ltd

3. 2-Shankarnarayana-Financial Accounting.( Cengage Learning )

4. 3-Bruns-Financial Reporting and Management

Accounting(Cengage Learning )
5. 4-Stice-Financial Accounting reporting and analysis.(Cengage Learning )
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PERSONAL TAXATION & PLANNING

Reference Book:
1. Gaur and Narang- Income Tax Laws and Practice- Kalyani Publishers.
2. Singhania- Direct Laws and Practice- Taxman’s Publication, New Delhi.

3. BhagabatiPrasad,”Direct Tax Laws & Practices”.
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(Credit will be assigned if the student opts to go through the examination
process. But it will not be considered for CGPA (Choice Based Credit
System)

Evaluation: End Term: 70 Marks

Unit Test and Quiz: 20 Marks, Assignment and Presentation: 10
Marks

Project Report: Thesis: 100 marks, Presentation & Viva-Voce: 100 marks
Minimum Total Marks= 2500

Minimum Credit Points: Core 68 + Elective 28 = 96
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Objective

The objective of the course is to impart conceptual knowledge and skills relating
to mutual fund and portfolio Management.

Course Input

L

References :

1.
2.

© N o oA

9.

SK,. Barua, V. Raghunathan ans J. R. Varma : Portfolio Management, TMC

Elton. Edwin J.and M. J. Gruser: Modern Portfolio Theory and Investment Analysis,
John Wiley & Sons.

Graham, Benjamin & Davia L. Dodd : Security Analysis, M. Graw Hill

V. K. Bhalla: Investment Management, S. Chand, New Delhi

Fischer, Donald E. Jordan : Security Analysis Portfolio Management.

S. francis, Jack Clarice ; Portfolio Analysis

Sharpe, Alexander, Belly : Investment , Prentice Hall of India.

Russel J. Fuller, Farrel, Jr. Modern Investment and Security Analysis. Tata McGraw
Hill

Lee Chang. F. Joseph : Security Analysis & Portfolio Management

10. M. Y. Khan : Indian Financial System, McGraw Hill.
11. Resort A. Strang : Portfolio Construction and Protection.

Nayagarh Autonomous College, Nayagarh (Odisha) affiliated to Utkal University, Vani Vihar,



Objective
The Course will familiarize the students in the application of various tools and
techniques of Financial Risk Management.

Course Input

"
M

References :

1. John C. Hull : Options, Futures & Other Derivatives, Pearsons

2. T.V.Somanathan : Derivatives, Tata mc Graw Hill

3. Redhead : Financial Derivatives, Prentice Hall

4. Lasys Walter, Lexinton: Speculation, Hedg & Commaodity Price Forecasting.

5. HillJ. andt. Schneelesis ; Risk Reduction, Potential of Fina ncial Futures.

6. Jarrow and Rudd. Lrwin ; Optional Pricing, Homewood, Irwin.

7. Dubofsky and Miller, derivatives : Valuation and Risk Management, Oxford
University Press, New York.

8. Watsham. T., Futures and Options in Risk Management, Thompson, Asia

9. Wilmott. P., The Theory and Practice of Financial Engineering, John Wily and Sons,
England.

10. Gupta. S. L., Financial Derivatives, PHI

11. Kumar, Financial Derivatives, PHI

12. Cox, J. and Rubinstein M. “ Options Market” PHI

13. Tucker, A.L.: “Financial Futures, Options and Swaps”, West Publishing Co, St paul

Minn.
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1) Spicer and Peglar : Practical Auditing

2) Kamal Gupta: Contemporary Auditing

3) R.C. Saxena : Auditing (Himalaya)

4) Basu : Auditing

5) Jagadish Prasad: Auditing: Principles

6) M.D.Paula : The Principles of Auditing

7) B.N. Tondon: A Handbook of Practical Auditing

8) The Institute of Accountants of India : Auditing assurance Standards
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1. Spiro,R.L. Stunton, W.J., Rich, G. A., “Management of Sales Force”, Tat
McGraw Hill, new Delhi.

2. David Jobbes, and Geoff Lancaster, “Selling and Sales Management,
Pearson Publications, New Delhi.

3. Chunawalla, S. A. “Sales Management”, Himalaya Publishing House, Mumbai.

4. Keskar, Aniland Abhayankar, Suresh, “Sales Management and Personal
Selling”. Himalaya Publishing House.

5. A.Keskar, and S. Abhankar, “Sales Management and personal Selling”,
Himalaya Publishing House, New Delhi.

6. Khan Martin, “Sales & Distribution Management”, Excel Books.

7. GuptaS. L. “Sales & Distribution Management”, Excel Books.

8. Tanner Jeff, Honeycutt, Earl De, Erffmeyer, Robert C.,”Sales Management”,
Pearson Publications, New Delhi.

9. Still, Richard R., Edward Cunoliff W., Norman Govani A. P., “Sales
Management: Decision Strategy and Cases”, Pearson Publication: New
Delhi.

BUSINESS LANGUAGE AND COMMUNICATION SKILLS

Websites
www.tatamcgrawhill.com/digital _solutions/monippally
www.dictionary.cambridge.org
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www.wordsmith.org
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